
SOURCE: TGI 2013

8%

PRIVATE HEALTH
INSURANCE

INDEPENDENT GROCERS/
SPECIALISTS AS WELL

AS SUPERMARKETS
RISK
ADVERSE

RECENT
CAR HIRE

WINE WITH
MEALS AT HOME

HAPPY WITH
STANDARD
OF LIVING

POLITICAL
INTEREST

QUIET EVENING
AT HOME

WILL PAY MORE FOR HIGH
QUALITY FOOD/ NO ADDITIVES

BOOK
BUYING

MORTGAGE
FREE

HEALTHY
FOOD

CRAFTS
PUZZLES

11%
 of Adults

15+

QUALITY CLOTHINGPERSONALITIES

ONCE A WEEK
FOOD SHOP

DINING OUT
ONLINE

ACTIONS

BUY IRISH

€

Empty Nesters

360,000
(Couples under 70)

AUDIENCE INFOGRAPHIC

www.rte.ie/digitalsales


